
OIL & GAS INQUIRER READERS ARE

 high-level executives
 advisers & consultants
  superintendents &
managers

WORKING IN

  exploration & 
production

  service & supply
  manufacturing &
fabrication

WITH A FOCUS ON

  exploration
  production 
management

  engineering &
operations
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SOLUTIONS FOR YOUR ADVERTISING NEEDS

New for 2014—Oil & Gas Inquirer will publish 
monthly to offer advertisers more � exibility, greater 
choice and increased exposure when planning your 
advertising campaign.

Now published 
12 times 
per year!
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Readership
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ANAGEMENT & LEADERSHIP

3% CEO, COO

8% OWNER, PARTNER

29% PRESIDENT, V
ICE-PRESIDENT, D

IRECTOR

EXECUTIVE & TOP-LEVEL MANAGEMENT

40%

36%

SALES, MARKETING & BUSINESS DEVELOPMENT 7%

SCIENCE, DEVELOPMENT & CONSULTING 5%

LEGAL 1%

ADMINISTRATIVE, SUPPORT & ARCHIVES 5%

OTHER 6%

Breakdown of Oil & Gas 
Inquirer’s readership
by job title.

As an advertiser, it’s important for you to know that you’re reaching the 
right audience. Oil & Gas Inquirer’s readership statistics—illustrated 
by the graphs on this page and the following page—show the 
magazine’s demographics across the oil and gas industry.

Additional niche demographics represented 
in this sample include FINANCE, ACQUISITIONS & 
DIVESTITURES (6%), HEALTH & SAFETY (3%) and 
TRANSPORTATION (4%).

Based on these 
results, as many 
as 76% of readers 
have PURCHASING 
AUTHORITY in 
their company. 

Source: Market research survey of Oil & Gas Inquirer subscribers, conducted by Bramm Research (2013). Total sample of 200 surveyed.
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Circulation & distribution

Each month, an average of 10,000 copies of Oil & Gas Inquirer are printed and distributed. A powerful combination of 
quali� ed, paid and controlled circulation ensures each issue of Oil & Gas Inquirer makes it into the hands of industry leaders 
and decision makers. A signi� cant number of copies are also distributed at trade shows throughout the year.
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Distribution strategies for Oil & Gas Inquirer

Source: Market research survey of Oil & Gas Inquirer subscribers, conducted by Bramm Research (2013). Total sample of 200 surveyed.

Oil & Gas Inquirer readers represent a wide range of 
industry categories, with a high proportion of 

stakeholders in the service & supply and 
manufacturing & fabrication 

segments of the oilpatch.
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   January issue
DRILLING TECHNOLOGY: Horizontal wells 
are going further and being drilled faster 
and with more accuracy. We’ll explore the 
technologies making this possible.

PLUS: •   Deep Basin focus—A review of tight 
oil, natural gas and natural gas liquids 
plays in the Deep Basin, with a focus 
on operators and technologies.

February issue
HEAVY OIL RECOVERY: We’ll look at how 
multi-leg horizontals, multi-zone completions and 
thermal technologies are being employed by the 
new generation of heavy oil developers.

PLUS: •   Duvernay focus—A review of this 
region’s activity to date, with a focus 
on the tools and processes being 
used to unlock the play.

March issue
MANUFACTURING: With cost pressures from 
customers and overseas competitors and a shortage 
of skilled workers, Canadian oil� eld manufacturers 
are having to work smartly and ef� ciently. An 
exploration of trends in the manufacturing sector in 
response to these pressures.

PLUS: •   Montney focus—What started as a 
dry gas play has now morphed into 
a liquids and oil play; we follow the 
players changing industry’s view of 
this massive play.

April issue
AUTOMATION & INSTRUMENTATION: 
Tracking the progress of the automated oil� eld 
from the back of� ce to the wellsite, with a focus 
on � eld automation and instrumentation.

PLUS: •   Bakken/Three Forks focus—
The Bakken is now in the 
production-optimization phase. 
We look at how drilling and 
completion technologies are 
changing in the play, plus a review 
of secondary recovery efforts.

May issue
ENHANCED OIL RECOVERY: With 4,400 oil 
pools in Alberta showing potential for chemical 
� oods, the province could double its oil reserves 
if industry invests in enhanced recovery. A 
review of EOR recoveries and what it will take 
to see wide-scale implementation.
PLUS: •   Southern Alberta focus—A review 

of activity in the Cardium, Pekisko, 
Mannville and Alberta Bakken plays, 
along with a focus on emerging 
plays in the region.

Issue Sales Close Ad Material Due Release Date

January December 4, 2013 December 6, 2013 December 27, 2013

February January 8, 2014 January 10, 2014 January 31, 2014

March February 5, 2014 February 7, 2014 February 28, 2014

April March 5, 2014 March 7, 2014 March 28, 2014

May April 2, 2014 April 4, 2014 April 25, 2014

June May 7, 2014 May 9, 2014 May 30, 2014

July June 4, 2014 June 6, 2014 June 27, 2014

August July 2, 2014 July 4, 2014 July 25, 2014

September August 6, 2014 August 8, 2014 August 29, 2014

October September 3, 2014 September 5, 2014 September 26, 2014

November October 1, 2014 October 3, 2014 October 24, 2014

December November 5, 2014 November 7, 2014 November 28, 2014

Key dates for advertising in Oil & Gas Inquirer

Editorial schedule

*  Scheduled event distribution is accurate at time of printing but is subject to change without notice.  
Each event has been placed in the schedule with the month/issue of Oil & Gas Inquirer that will be available at that particular event.

Continued on following page.

This issue will be distributed at the following events:*

•   Alberta’s Industrial Heartland Association 
Stakeholder Update & Luncheon, Edmonton, Alberta

•   China International Petroleum & Petrochemical 
Technology and Equipment Exhibition (CIPPE), 
Beijing, China

•   Northern Area Western Conference, 
Edmonton, Alberta

This issue will be distributed at the following events:
•   CERI Oil Conference, Calgary, Alberta
•   Dawson Creek Energy Expo, 

Dawson Creek, British Columbia
•   Enform Petroleum Safety Conference, 

Banff, Alberta
•   Offshore Technology Conference, 

Houston, Texas
•   Oil Sands Heavy Oil Technologies, 

Calgary, Alberta
•   PSAC Spring Conference, Red Deer, Alberta

This issue will be distributed at the following events:
•   CERI Petrochemical Conference, 

Kananaskis, Alberta
•   GeoConvention, Calgary, Alberta
•   ISA Edmonton Exhibit & Conference, 

Edmonton, Alberta
•   Oilweek ‘s Rising Stars Awards Recognition, 

Calgary, Alberta
•   Southern Alberta Energy Expo, 

Medicine Hat, Alberta

This issue will be distributed at the following event:
•   BUILDEX Edmonton, Edmonton, Alberta

This issue will be distributed at the following events:
•   CERI Natural Gas Conference, Calgary, Alberta
•   CHOA Slugging It Out Conference, 

Calgary, Alberta

Editorial schedule is correct at time of printing but is subject to change without notice.
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June issue
EXPORTING CANADIAN TECHNOLOGY: 
Canadian service and supply companies are now 
delivering results for explorers and producers 
around the world.

PLUS: •   Global focus—A look at global 
hot spots where Canadians are 
active and how they are leveraging 
homegrown technologies and 
� nancial markets to make it happen.

   July issue
OILFIELD HAULING: Moving equipment and 
machinery on- and off-road under all weather 
conditions is essential to the service and 
supply industry. A look at how the revolution 
in unconventional resource development is 
affecting heavy haulers.

PLUS: •   West-central Alberta focus—We’ll 
look at how operators are developing 
their strategies to build tight oil, 
natural gas liquids and dry gas 
reserves in this exploration hot spot.

August issue
NATURAL GAS LIQUIDS PROCESSING: 
An examination of how midstream operators are 
managing condensate demand from the oilsands, 
plus a review of ethane, propane and butane 
production growth and what needs to happen to 
drive value in these markets.

PLUS: •   Northeastern British Columbia 
focus—We’ll explore activity in the 
Horn River and Liard basin plays 
as producers await LNG export 
facilities to send the gas to market.

September issue
THERMAL OILSANDS TECHNOLOGIES: 
We explore how operators are � ne-tuning 
thermal technologies to drive value from deep 
bitumen and potential new technologies for the 
future as in situ recovery grows in popularity.

PLUS: •   Peace River Arch—Activity has 
expanded from the Peace River 
Arch into oilsands and tight oil 
developments, and the Muskwa 
Formation is next. We’ll take a look at 
this activity in northwestern Alberta.

BONUS SPECIAL ISSUE: 
Lloydminster Heavy Oil Show Guide

October issue
FRACTURING TECHNOLOGIES: Operators 
continue to � ne-tune fracturing programs to 
optimize production. We’ll look at where they’re 
at on a play-by-play basis.

PLUS: •   Lloydminster focus—An update on 
the heavy oil belt, including a review 
of production advances and how 
operators are � nding markets.

November issue
PIPELINES: A review of pipeline safety 
statistics, plus a look at what industry is doing 
to mitigate spills in the future.

PLUS: •   Viking focus—An examination of 
development in the play and where 
growth is predicted to come from 
going forward.

December issue
OUTLOOK: A look ahead at the economic, 
political and social issues that will shape the 
industry in 2015.

PLUS: •   Emerging plays focus—
Technology has opened up 
uneconomic resources to 
exploitation across Canada in the 
last decade. Exploring emerging 
plays across the country and what it 
will take to get them developed.

In every issue

Each issue of Oil & Gas 
Inquirer provides news 

about the oil- and gas-producing 
regions across Canada and the world. 
Highlights in every issue include:

REGIONAL NEWS: Comprehensive 
monthly oil and gas coverage and 
drilling statistics by region, 
including British Columbia, 
Northwestern Alberta/Foothills, 
Northeastern Alberta, Central 
Alberta, Southern Alberta, 
Saskatchewan, Eastern Canada 
and the Northern Frontier.

EXPANDED!

STATISTICS AT A GLANCE: 
A look at upcoming activity (well 
licences, facilities, pipelines), 
ongoing activity (wells spudded, 
pipeline construction, facility 
construction) and completed activity 
(rig counts, wells completed, well 
statistics). Expanded and more 
comprehensive in 2014.

BUSINESS INTELLIGENCE: 
Opinions of industry leaders on topics 
of concern to Canadian oil producers.

Editorial schedule, continued
Editorial schedule is correct at time of printing but is subject to change without notice.

This issue will be distributed at the following events:
•   Atlantic Canada Petroleum Show, 

St. John’s, Newfoundland
•   EPAC Oil & Gas Investor Showcase, 

Calgary, Alberta
•   Global Petroleum Show, Calgary, Alberta This issue will be distributed at the following events:

•   International Pipeline Exposition, 
Calgary, Alberta

•   Lloydminster Heavy Oil Show, 
Lloydminster, Alberta

•  Oil Sands Trade Show, Fort McMurray, Alberta
•   Women Engineering the Future Expo, 

Calgary, Alberta

This issue will be distributed at the following event:
•   CHOA Fall Business Conference, 

Calgary, Alberta

This issue will be distributed at the following events:
•   National Supply Chain Forum, Calgary, Alberta
•   BUILDEX Calgary, Calgary, Alberta
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Custom print 
advertising options 
in Oil & Gas Inquirer

TARGETED PUBLICATION ADVERTISING

Oil & Gas Inquirer is proud to be the of� cial media sponsor 
of the Lloydminster Heavy Oil Show to be held in September 
2014. As such, we will publish and distribute the of� cial 
show guide with the September issue of Oil & Gas Inquirer, 
in addition to its distribution at the Lloydminster Heavy Oil 
Show itself.

In addition to relevant show details, the show guide will also 
showcase Lloydminster and area’s role as a signi� cant heavy 
oil–producing region of Canada, focusing in on the community 
and its citizens, regional oil and gas activity and production, 
and thriving area companies. 

Lloydminster Heavy Oil 
Show Guide

RELEASED IN: SALES CLOSE: AD MATERIAL DUE:

September July 30, 2014 August 1, 2014

ADVERTORIALS
An advertorial is an advertising/editorial hybrid 
where an advertiser enlists Oil & Gas Inquirer to 
produce a feature describing a company, product 
or service. Single-page advertorials can be booked 
individually or in combination with a full-page ad to 
form a double-page spread. Advertorial sales close 
dates are two weeks prior to listed advertising 
sales close dates. 

INSERTS & ATTACHMENTS
Inserts, tip-ons, belly bands and spadias provide 
four unique ways for advertisers to take advantage of 
Oil & Gas Inquirer ’s targeted distribution.

GUARANTEED PLACEMENT
Advertisers may occasionally request their ad material 
to be placed in a speci� c section or on a speci� c page 
of a publication. For a 20 per cent surcharge, an 
advertiser can be guaranteed one of a selection 
of available positions in Oil & Gas Inquirer.

You can � nd a complete listing 
of our advertorial, insert and attachment 
guidelines on our media guide web page: 
junewarren-nickles.com/mediaguides. 

For more information, contact your 
sales representative.

For more information about advertising in 
the Lloydminster Heavy Oil Show Guide, 
contact your sales representative.

Oil & Gas Inquirer is a part of a network of media dedicated to supplying 
the best and most current industry information to its readers. This purpose 
often lends itself to the production of special-interest publications that 
highlight a particular segment or region of the energy world. 

Over and above the bene� ts to our readers, these special publications 
also present a great opportunity for advertisers to achieve an even 
tighter focus on a speci� c target market.

Additional exposure
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Oilandgasinquirer.com advertising is available through the new Oil & Gas Pack of websites, which 
gives advertisers the power to access a more speci� c group of oil and gas industry web users 
than ever before. Digital advertising in the Oil & Gas Pack of websites puts your ad in rotation on 
10 JuneWarren-Nickle’s Energy Group websites that feature oilpatch topics, news and data:

  A more targeted online advertising solution: 
Oil & Gas Pack websites and e-newsletters

For more information on these and other great online advertising opportunities, 
view our Online Advertising media guide at junewarren-nickles.com/mediaguides.

Digital advertising

junewarren-nickles.com

oilweek.com

oilandgasinquirer.com

newtechmagazine.com

pro� lermagazine.com

riglocator.ca

airwaterland.ca

datacentralcanada.com

canadianoilregister.com

petroleumexplorer.ca

Advertise in our Oil & Gas e-newsletters
In 2014, a new digital advertising opportunity will join our portfolio—the chance to book advertising 
in a set of e-newsletters targeted to the inboxes of our oil and gas subscribers. 

User statistics for 
the Oil & Gas Pack

September 1, 2012, to August 31, 2013*:

603,881 total visits

325,969 unique visitors

1,495,088 page views

Source: Google Analytics

* Since this con� guration of websites is new for 2013, 
these statistics show the sum of total visits, unique visitors 

and page views for each website during this date range.

Oilandgasinquirer.com advertising is available through the new Oil & Gas Pack of websites, which 

than ever before. Digital advertising in the Oil & Gas Pack of websites puts your ad in rotation on 
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Edmonton
220 – 9303 34 Avenue NW
Edmonton, AB  T6E 5W8
tel: 780.944.9333  |  fax: 780.944.9500
toll-free: 1.800.563.2946

Calgary
2nd Flr–816 55 Avenue NE
Calgary, AB  T2E 6Y4
tel: 403.209.3500  |  fax: 403.245.8666
toll-free: 1.800.387.2446

junewarren-nickles.com

JuneWarren-Nickle’s Energy Group is owned by Glacier Media Inc.Oil & Gas Inquirer and oilandgasinquirer.com are products of JuneWarren-Nickle’s Energy Group.

JuneWarren-Nickle’s Energy Group produces authoritative print and 
online publications, data sets, maps, charts, directories, and events. 
We are the Canadian leader in providing rich information about 
the oil & gas and construction industries. Our commitment to our 
readers and advertisers remains steadfast: to be the most trusted 
source of energy information in Canada.

AGENCY COMMISSION
& CASH DISCOUNTS
15% of gross billing allowed on 
standard ad pricing, advertorials 
and guaranteed position charges 
to accredited agencies only. Cash 
discount is 3% of the net, and 
the cash discount date is 15 days 
after date of invoice.

DESIGN SERVICES 
Advertising design and proo� ng 
services are available—contact 
your sales representative 
for more details on included 
services, fees and conditions.

Magazine ad rates Prices include process colour. Cancellations made after ad material due date will be invoiced at 50%. 
Cover positions are non-cancellable. Rates effective September 1, 2013, for advertising in 2014.

Size 1X 3X 6X 9X 12X

Double-page spread $ 5,560 $ 4,930 $ 4,300 $ 3,980 $ 3,780 

Full-page ad + single-page advertorial 7,390 6,550 5,750 5,320 5,050

Single-page advertorial 4,040 3,580 3,140 2,900 2,760

Full page 3,360 2,970 2,610 2,420 2,300

2/3 V 2,340 2,050 1,780 1,660 1,580

1/2 V or H 1,720 1,510 1,320 1,240 1,180

1/3 V table of contents 1,790 1,630 1,480 1,370 1,300

1/3 SQ 1,310 1,150 980 940 890

1/4 V or H 990 850 750 700 670

Outside back cover 4,850 4,310 3,760 3,490 3,320

Inside front cover 4,520 4,000 3,520 3,240 3,080

Inside back cover 4,520 4,000 3,520 3,240 3,080

French door 8,570 – – – –

Double-page spread
trim: 16.25ʺ wide x 10.75ʺ tall
bleed: 16.75ʺ wide x 11.25ʺ tall
live: 15.75ʺ wide x 10.25ʺ tall

2/3 page vertical
4.625ʺ wide x 9.5ʺ tall

1/2 page vertical
3.4375ʺ wide x 9.5ʺ tall

1/2 page horizontal
7.0625ʺ wide x 4.625ʺ tall

1/3 page vertical
2.25ʺ wide x 9.5ʺ tall

1/3 page square
4.625ʺ wide x 4.625ʺ tall

1/4 page vertical
3.4375ʺ wide x 4.625ʺ tall

1/4 page horizontal
7.0625ʺ wide x 2.25ʺ tall

Full page
trim: 8.125ʺ wide x 10.75ʺ tall
bleed: 8.625ʺ wide x 11.25ʺ tall
live: 7.625ʺ wide x 10.25ʺ tall

Magazine ad sizes Please note the size increases for double-page spreads and 
full-page ads. New size takes effect for the January 2014 issue.

For more information on advertising or sponsoring, please contact your sales representative. 
If you are a new advertiser, please contact Christopher Kuntz by phone at 403.516.3492 or email at ckuntz@junewarren-nickles.com.

SUBMITTING YOUR AD: JuneWarren-Nickle’s Energy Group uses AdDesk to receive ad material online. Visit addesk.junewarren-nickles.com 
and log in to � nd full advertising � le guidelines or to upload your ad or ad material. For assistance, please contact the Ad Traf� c Coordinator at 
780.944.9333 (toll-free 1.800.563.2946) or atc@junewarren-nickles.com. 


